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TeleMiracle 43 Souvenirs

Kinsmen Foundation Inc.

Purchasing Souvenirs During COVID-19 Pandemic.

COVID-19 has had an impact on basi-
cally every aspect of souvenirs this
year. From the selection process, to
the ordering timelines, to delivery, to
unpacking the souvenirs in our ware-
house, etc.

It has also collided with other im-
portant tasks, such as the bear ship-
ments, which had to be delayed due to
the pandemic. Dur staff is doing their
very best to get caught up, but, we all
must keep in mind that this has been a
very unusual year and will continue to
be. We should expect that, this year,
very little, if anything, will be done the
way it has always been done.

We ask for your patience and under-
standing as procedures need to be
adapted and things may take a little
longer than they have in the past. We

thank you for your anticipated cooper-

ation.

In order to reduce the risk of spread-
ing the coronavirus, The Kinsmen
Foundation office remains locked, with
entry being granted by appointment
only.

We ask that visits to the office be kept
to the absolute minimum. Any visitors
to the office will be asked to put on a
mask and sanitize their hands before
entering the office.

Should you wish to order souvenirs,
here are your options:

Start by getting an order form. You
can contact Diane at the Foundation
office to request one. She can be
reached at kin.diane@telemiracle.com

KINSMEN KINETTES

or 306-244-6400 ext. 4 in Saskatoon
or 1-877-T77-8379 ext. 4 toll free. She
can send you the Excel spreadsheet
with the calculations already built in.

Option I: submit your form to Diane
with a credit card number or cheque
and have your order shipped to you
(shipping fees will be extra).

Option 2: submit your form to Diane
with a credit card number or cheque
and make arrangements to pick up
your order at the office.

Trying on items will not be permitted
this year, which is why we have includ-
ed sizing charts.

(uantities are limited and re-orders
may take longer to come in, so don't
wait till the last minute to place your
order.

Thank you!



Finding your perfect garment size is easy

How to Measure

CHEST: Measure just under the arms, across fullest part of chest,
around shoulder blades holding tape firm and level.

WAIST: Measure your natural waistline, keeping one finger between the tape
and the waist.

HIP: Stand and measure around the fullest point of hips.

SLEEVE LENGTH: With arm relaxed at side and slightly bent, measure from
center back neck, over the shoulder, down to the outer wrist.

INSEAM: Stand and measure from center crotch to bottom of ankle bone.
(Please refer to specific style for garment inseam length.)

UNISEX: Men's medium is similar to ladies’ large.
Sleeve length will be about 1-1%2" longer. Body of garment is not form fitting.
Unisex medium is equivalent to men's medium through chest and sleeve length.

TALL SIZES:
Men's garments have added length in the body and sleeves. Short-sleeves are
1" longer, long-sleeves and body length are 2" longer.

Available in S — 4XL
$40.00

neck/collar

sleeve
length

inseam

Men’s Vintage Two Tone Hoodie
Charcoal grey & forest green

GARMENT MEASUREMENTS

|ﬂze XS S M L XL 2XL 3XL 4XL
Chest - Half Measure 19 1/2° 21" 22 1/2" 24" 25 1/2" 27" 29" 31"
IChest - Full Measure 39" 42" 45" 48" 51" 54" 58" 62"
lmath from HPS 28 1/2" 29" 29 1/2" 30" 31" 32" 32 1/2" 33"
Sleeve Length-CB 34 3/4" 351/2" 36 1/4" 37" 37 3/4" 38 1/2" 39" 39 1/2"

Finished measurements in inches. Refer to "How to Me " guide for detailed information on measurement instructions.

ADULT General Sizing Guide
iSize XS S M I3 XL 2XL 3XL 4XL
lChsst 30"-32" 34"-36" 38"-40" 490"-44" 46"-48" 50"-52" 54"-55" 56™-57"
|Waist 26"-29" 29'-32" 32'-35" 35-38" 38"-41" 41'-44" 44"-47" 47'-50"
'Sleeve Length-CB 31"-32" 32"-33 1/2" 34"-35" 35"-36" 36"-37" 37"-38" 38"-39" 38 1/2"-39"




Ladies’ Hoodie
Charcoal heather
Available in S — 4XL
$35.00

GARMENT MEASUREMENTS

Size XS S M L XL 2XL 3XL 4XL
|Chest - Half Measure 18" 19" 20" 211/2" 23" 24 1/2" 26" 27 1/2"
|Chest = Full Measure 36" 38" 40" 43" 46" 49" 52" 55"
|Body Length from HPS 26" 26 1/2" 27" 28" 29" 20 3/4" 301/2" 31 1/4"
|Sleeve Length-CB 34 1/8" 34 5/8" 35 1/2" 36 3/8" 37 1/4" 38 1/8" 39" 39 7/8"

Finished measurements in inches. Refer to "How to Measure" guide for detailed information on measurement instructions.

LADIES' General Sizing Guide
Iize XS S M L XL 2XL 3XL 4XL
Numeric Size 2 4-6 8-10 12-14 16 18-20 22 24
Bust 32-34" 35"-36" 37"-38" 39™-41" 42"-44" 45"-47" 48"-51" 52"-55"

aist 24"-25" 26-27" 28"-30" 30"-32" 33-35" 36"-38" 40"-42" 42"-44"

Hip 33"-35" 35™-37" 37"-30" 39"-41" 42"-44" 45"-47" 48-50" 50"-52"

|Sleeve Length-CB 30"-30 1/2" 30 1/2"-31" 311/2"-32" 32 1/2"-33" 33 1/2"-34" 34"-34 1/2" 34 1/2"-35" 34 1/2"-35"

’ [3
Men’s Golf Shirt
Black with embroidered logo
Available in M to 4XL
$25.00
CORE 365 SIZE CHART FOR MEN
XS S M L XL 2XL 3XL 4XL

NECK 13.5-14 14.5-15 15.5-16 16.5-17 17.5-18 18.5-19 19.5-20 20.5-21
CHEST 33-36 37-40 40-43 43-46 46-49 49-52 52-55 55-58
WAIST 26-29 29-32 32-35 35-38 38-41 41-44 44-47 47-50
SLEEVE LENGTH (REGULAR) 32.5-33 33-33.5 34-34.5 35-35.5 36-36.5 37-37.5 38-38.5 38.5-39
SLEEVE LENGTH (TALL) 37-37.5 38-38.5 39-39.5 40-40.5 40.5-41




Sweatshirt
Grey
Available in S — 5XL
$18.00

1801 - GILDAN® Heavy Blend™ Crewneck Sweatshirt

GARMENT MEASUREMENTS
Fﬁ S M L XL 2XL 3XL 4XL 5XL
Chest - Half Measure 20" 22" 24" 26" 28" 30" 32" 34"
Chest - Full Measure 40" 44" 48" 52" 56" 60" 64" 68"
Body Length from HPS 26" 27" 28" 29" 30" 31" 32" 33"
ISIGEVB Length-CB 33" 34" 35" 36" 37" 38" 39" 40"
Finished measurements in inches. Refer to "How to Measure" guide for detailed information on measurement instructions.
|ADULT General Sizing Guide
ISlze S M L XL 2XL 3XL 4XL 5XL
Ic:hest 34"-36" 38"™-40" 42-44" 46"-48" 50"-52" 54"-55" 56"-57" 58"-61"
|waist 29"-32" 32"-35" 35"-38" 38"-41" 41"-44" 44"-47" 47"-50" 50"-53"
Sleeve Length-CB 32"-33 1/2" 34"-35" 35"-36" 36"-37" 37"-38" 38"-39" 38 1/2"-39" 39"-39 1/2"

Ballcap
Charcoal camo. front with black mesh back
Adjustable, with white Kin Canada logo on the back
$20.00




|GARMENT MEASUREMENTS

|5ize S M L XL 2XL 3XL 4XL
Chest - Half Measure 18" 20" 22" 24" 26" 28" 30"
Chest - Full Measure 36" 40° 44" 48" 52" 56" 60"

|Body Length from HPS 28" 29° 30" 31" 32" 33" 34"

|Sleeve Length-CB 16 1/2" 18° 19 1/2" 21" 22 1/2" 24" 25 1/4"

Finished measurements in inches. Refer to "How to Measure " guide for detailed information on measurement instructions.

ADULT General Sizing Guide

Size S 1] L XL 2XL 3XL 4XL
Chest 34"-36" 38"-40" 42"-44’ 46"-48" 50"-52' 54"-55" 56™-57"
Waist 29°-32" 32°-35" 35"-38' 38™-41' 41"-44' 44"-47" 47"-50°
Sleeve Length-CB 3233 1/2" 34"-35" 35"-36" 36°-37" 37°-38" 38°-39" 38 1/2"-39"

Promo Shirt
Forest green

Available in S — 4XL

$10.00

Reusable Tote bag
Black
$5.00

14" W x 16” Hx 6.5” D
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women’s '
S M L XL 2XL

reguiar

sizing reference 6-8 10-12 14-16 18 20
chest (inches) 33-35 36-38 39-4] 42-44 45-47
sleeve length (inches) 30-305 31315  32-325 325-33 33-335
waist (inches) 27-28 29-30 31-32 33-34 35-36
hip (inches) 36-37 38-39 40-4] 42-43 44-45

Ladies Sarek V-neck T-shirt
Heather dark charcoal
Available in S — 2XL
$20.00

Pen: $2.00

Pin: $2.00 larger 1” size




Beer mug
Glass, 15 oz.

(yellow paper just to show detail)

$12.00

Reusable mask
Black with white generic logo

$10.00

Coffee mug
Black, 16 oz., Country style
$10.00




White and black French Bulldog with green t-shirt

[
NOCASTS
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Logo — Behind the Scenes

The TeleMiracle 45 logo represents family.

Many people’s memories of TeleMiracle involve
coming together as a family and staying up late
to watch the broadcast on t.v.

This tradition has been a staple in Saskatchewan
since 1977.

The logo’s colours are for Saskatchewan, the di-
als are little provinces, the model of the TV is a
throwback to 1977, the year of the first TeleMir-
acle.

The dog in the picture (and this year’s stuffie) is
a French Bulldog, to represent the Chairperson’s
fur baby.

This logo ended up being
quite prophetic. Due to the
pandemic, there will be no
audience watching the
broadcast in person this
year, so, more people will
be sitting on the couch,

staying up late to watch
TeleMiracle.



